
...Close to Home

Help Save A Life!

Connally Memorial Medical Center 
Administrative Conference Center 

Friday, July 20, 2018 
2:00 - 4:00 pm

499 10th Street
Floresville, TX  78114

*CPR
*First-Aid

Connally Memorial Medical Center along with San
Antonio AirLIFE will be hosting a free community 

education event.  Learn the following:

*Heimlich Maneuver
*Tour of SA AirLIFE Helicopter

Choose from the following dates:

Monday, August 6, 2018 
5:30 - 7:30 pm

***This is NOT a card class but simply general information and skills for 
parents, caregivers, baby-sitters, etc.***

To reserve your spot, please email marketing@connallymmc.org or 
call (830) 393-1315.  Each class has 25 spots! 

Participants need to be at least 16 years old.
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