
...Close to Home

Lunch & Learn Health Series
I         Health 

Connally Memorial Medical Center 
Administrative Conference Center 

Call 830.393.1311 to RSVP

Friday, August 24, 2018 
12:00 - 1:00 pm

(830) 393-1300
www.connallymmc.org

Please join us for a Lunch & Learn featuring: 

Information regarding Medicare Supplements
and Advantage Plans

**For Educational Purposes Only**
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